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2022 Winter Air Visitor Profile

SAMPLE SIZE

Intercepts were conducted at the Eastern 537 Total Sample Size

Sierra Regional Airport/Bishop from 524 Intercepts
January — March 2022.

Surveys through a QR code were also 13 QR Code
available during the same time period. 273 First-Time Visitors

264 Repeat Visitors






Day of Arrival / Departure

Arrivals
30%
26%

15% 16%
i - [
| —

N =305
Departures
N =214

SAN FRANCISCO
DENVER

LOS ANGELES
CHICAGO

SEATTLE

NEWARK

DULLES VA
BOSTON
MINNEAPOLIS ST PAUL
SALT LAKE CITY
RALEIGH DURHAM
DALLAS FW
ORLANDO
PHILADELPHIA

LA GUARDIA

Airport City of Origin — Top 75%

% VISITORS
27.4%
20.3%

9.3%
3.0%
2.2%
1.9%
1.9%
1.5%
1.5%
1.5%
1.3%
1.1%
1.1%
1.1%
0.7%
75.8%






Winter Air Visitors — Key Origin States
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35.8%

—- 3.0%
' ' l 58%ca/co
Bl 12% NY/TX/NC (3%-6%)
3-T7):" k I 12% MA/WA/IL/VA/FL (2-3%)
[[] 9% OH/MI/MN/MT/IN/PA/CT (1-2%)

91% VISITORS



Fly vs Drive

Of the total respondents who traveled by plane, 35% live in CA.

(65% live outside of CA)

Californians felt that traveling by plane was more
convenient and thought it was too far to drive.

Their reasons for flying instead of driving include...
34% Convenience

29% Too far to drive

19% Wanted to spend more time in Mammoth Lakes
16% Did not want to drive snowy mountain roads

2% Other

- -
- - -
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First-Time Visitors vs
Repeat Visitors



First-Time Visitors vs Repeat Visitors

o First-time visitors represent over half of all air visitors
First Trip 5 1% . ..
and offer a greater potential for future visits.

They differ from repeat visitors in many ways...

Past 12 months 22%
* Live outside CA
+ Greater % say Mammoth was their primary destination
1-2 years ago 12%
*  Primary trip purpose = skiing & snowboarding
* Larger party sizes
3-5 years ago 9% . . . .
*  More likely to stay in paid accommodations
* Younger audience
6+ years ago 6% + Have high incomes

+ Slightly more diverse
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California vs Out-of-State Visitors

TOTAL VISITORS FIRST TIME VISITORS REPEAT VISITORS
35% Live in CA 29% Live in CA 43% Live in CA

65% Do not live in CA 71% Do not live in CA 57% Do not live in CA
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Primary Destination

TOTAL VISITORS

Mammoth Lakes
Bishop

Other please specify
Lone Pine

June Lake

Other Mono County
Death Valley

Big Pine

Independence

B %
B 5%

| 1%

| 1%
0.4%
0.2%
0.2%
0.0%

FIRST TIME VISITORS

Mammoth Lakes
Bishop

Other
Lone Pine
Other Mono County
Death Valley
Independence
Big Pine

June Lake

I 85%
| E
f 5%
| 1%

0.4%

0.4%

0%

0%

0%

Note: Check mark represents above average response when compared to Total Visitors

REPEAT VISITORS

Mammoth Lakes
Bishop
Other
June Lake
Lone Pine
Other Mono County
Big Pine
Death Valley

Independence

I, 73%
B 19% v

f 5%

| 2%

| 1%

0.4%

0.4%

0.0%

0.0%
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CALIFORNIA

T —

Primary Trip Purpose

REPEAT VISITORS

44%

FIRST TIME VISITORS

TOTAL VISITORS

49%

v

54%

1% 1%

1%

4%
2% 2% 2%
.---———

16%

27% V'

0% 0%

3%

X
<

22% J

1%

1%

19% 18%
4%

Note: Check mark represents above average response when compared to Total Visitors
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Party Size

TOTAL VISITORS FIRST TIME VISITORS REPEAT VISITORS
34%  33% 32% 39% v’
33%
5% o °° (]
= - - - - —_
1 2 3 4 5 6+ 5 6+
2.5 AVG. PARTY SIZE 2.7 AVG. PARTY SIZE 2.3 AVG. PARTY SIZE
67% 1or 2 61% 1 or2 72% 1 or 2
33% 3+ 39% 3+ 28% 3+

Note: Check mark represents above average response when compared to Total Visitors 16



Party Composition

TOTAL VISITORS FIRST TIME VISITORS REPEAT VISITORS

OTHER 2% OTHER 3% OTHER 0%

OTHER FAMILY 6%
OTHER FAMILY 6% OTHER FAMILY 6%
CHILDREN 13%
CHILDREN 13% CHILDREN 12% %
FRIENDS
FRIENDS FRIENDS 21%
27%
: 33% Vv
SPOUSE/MATE
0
SPOUSE/MATE 36% ‘/
34% SPOUSE/MATE
33%
MYSELF ONLY
MYSELF ONLY... MYSELF ONLY 37%
28%
CHILDREN - 2% 2-5 YRS, 5% 6-11 YRS, 4% 12-18 YRS, 2% 18+ YRS CHILDREN - 1% 2-5 YRS, 4% 6-11 YRS, 5% 12-18 YRS, 1% 18+ YRS CHILDREN - 2% 2-5 YRS, 5% 6-11 YRS, 3% 12-18 YRS, 3% 18+ YRS

Note: Check mark represents above average response when compared to Total Visitors 17



Average # of Nights

TOTAL VISITORS

28% 28%

9%
6% 6%
---

8+
4.2 AVG. # NIGHTS

67%1-4
33% 5+

FIRST TIME VISITORS REPEAT VISITORS
28%  27%
29%  29%
15% 11% 12% . 8%
7% 9% 5% % ” 6% 7% o
2 _" - - O
1 2 3 4 5 6 7 8+ 8+
4.2 AVG. # NIGHTS 4.2 AVG. # NIGHTS
67%1-4 68%1-4

33% 5+ 32% 5+
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Accommodations

TOTAL VISITORS FIRST TIME VISITORS

vensatome/condo [ 37 Rentaivome/conco | <2
Hotel, Motel, inn || NN 0% Hotel, Motel,inn [N 35% /
With friends or family _ 28% With friends or family - 19%

Airbnb Iz% Airbnb
own |1%

| 3%

ower | 1 Other |1%
(s}

Camping | 1% ameing | 0.4%

Note: Check mark represents above average response when compared to Total Visitors

REPEAT VISITORS

With friends or family _ 38% J
Rental Home/Condo _ 33%
Hotel, Motel, Inn _ 26%

Oown I 2%
Camping | 1%
Airbnb I 1%
Other | 0%
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Demographics

TOTAL VISITORS

\ "\ 54%/46% MALE/FEMALE

( @ ) $159.7K HOUSEHOLD INCOME

[ﬂﬂh 13% TRAVELED WITH CHILDREN

FIRST TIME VISITORS
o
‘.\..»."_’A/} 58%/42% maLe/FemaLe
(/CS}/\ $161.3K HOUSEHOLD INCOME
A
t \@ﬂ}j 12% TRAVELED WITH CHILDREN

‘e

REPEAT VISITORS

52%/48% MALE/FEMALE

($)') $158.7K HOUSEHOLD INCOME

13% TRAVELED WITH CHILDREN

2O®)
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Demographics

TOTAL VISITORS

GENERATION

59%

18%
13% ’ 10%
e 02%
GEN Z 1997- MILLENNIAL GEN X1965- BOOMERS PREBOOMERS
2010 1977-1996 1976 1946-1964 <1946

80% ETHNICITY
13%
%1%
White/Cauc. Hispanic Black/AA Asian Other

FIRST TIME VISITORS

GENERATION
63%

17% 13% 7%
] e

GEN Z 1997- MILLENNIAL GEN X1965- BOOMERS
2010 1977-1996 1976 1946-1964

ETHNICITY
76%
15%
4% %% s
White/Cauc. Hispanic Black/AA Asian

A

Lakes-
GENERATION
61%
19% 11%
0,
0.4% — m— 2%
PRE GEN Z 1997- MILLENNIAL GEN X 1965- BOOMERS PRE BOOMERS
BOOMERS 2010 1977-1996 1976 1946-1964 <1946
<1946
84% ETHNICITY
10%
3% 2% 0% mm—
Other White/Cauc. Hispanic Black/AA Asian Other
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Ratings - Mammoth Lakes Experience

80%

(Positive — Negative)
80% First Time Visitors
80% Repeat Visitors
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Ratings - Travel

40% of all visitors have an IKON pass

IKON

PASS

42% First Time Visitors

39% Repeat Visitors

United Flight Experience

UNITED 5

27% 63%

ml6 7-8 m9-10

53%
(Positive — Negative)
49% First Time Visitors

57% Repeat Visitors
25



CALIFORNIA

Thank you



