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WELCOME, ALL.



JOURNEY TO 
OUR NEW CAMPAIGN
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2010: A MOUNTAIN WITH A TOWN
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SPRING 2017 END-OF-CAMPAIGN REPORT – DOMESTIC, CANADA, UK, AUSTRALIA, MEXICO

A YEAR-ROUND ADVENTURELAND

CURRENT 
BRAND CAMPAIGN



INSPIRE

Mammoth Lakes Tourism 7



…AND THEN…COVID
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CHALLENGE
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• Reposition Mammoth Lakes as a destination in itself – a town with 
a mountain
• Invite visitors while maintaining responsible messaging

wip

2022: RESPONSIBLE VISITORS WELCOME



OUR PROCESS 
GUIDED BY STRATEGY



OUR PROCESS
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Consumer research & competitive analysisRESEARCH

What’s trending with consumers & in our industryTRENDS

What do people think & feel about our brandBRAND ATTRIBUTES

What we stand for, own & deliver 
as a unique benefitPOSITIONING

How we look & speak to connect with peopleCREATIVE CAMPAIGN



“mammoth lakes is majestic in scale and awesome in 
natural beauty… an otherworldly landscape.”



"Someone with wonderlust
will stay curious, revel in 
human connection, cultivate 
creativity, explore the natural 
world, and live deeply.”
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"Sustainability is no 
longer about doing 
less harm. It’s about 
doing more good."



SAMMY VIDEO
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LONGFORM BRAND VIDEO



CREATIVE PLATFORM
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THE REAL UNREAL

It’s so incredible, 
you must see it to 

believe it.

It’s so incredible, 
you want to protect 

it like it’s yours. 

BRAND STEWARDSHIP 
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55,000 YEARS VIDEO
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ACRES VIDEO
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HOW UNREAL VIDEO
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ANOTHER PLANET VIDEO



CHRISTIAN PONDELLA





LAUNCHING 
THE REAL UNREAL



INTEGRATED LAUNCH
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All teams working together to 
amplify the campaign, which 
strengthens consumers’ awareness, 
consideration, and intent to travel 
to Mammoth Lakes.

THE 
REAL 

UNREAL

PAID OWNED

EARNED

EVENTSINT’L

LOCAL



PAID MEDIA CAMPAIGN
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A full-funnel media program, with partnerships across top performers.



PAID MEDIA CAMPAIGN
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Lean into high impact 
placements to create buzz 
around the new "Unreal" 
campaign:

• Out-of-home
• Connected TV/Online 

Video
• Digital & Social Media
• Print



M A M M O T H  L A K E S  T O U R I S M 32



DIGITAL BANNERS
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SOCIAL MEDIA - FACEBOOK
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SOCIAL MEDIA – INSTAGRAM
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NEW UNREAL
PROGRAMMING



UNREAL LOCAL AMBASSADORS
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UNREAL EXPERIENCES
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THANK YOU


