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EXTENDED WINTER
(PART OF SPRING / SUMMER)

SPRING / 
SUMMER

FALL

FAR MARKET WINTER

FAR MARKET WINTER

EXTENDED WINTER (TBD) >>
(PART OF SPRING / SUMMER)

AIR SERVICE<< AIR
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Market

Cost-per-Aware Household

Winter 
2018-19

Winter 
2019-20

Winter 
2021-22

Winter 
2022-23

CA/NV $0.26 $0.27 $0.22 $0.15

Denver $0.26 $0.75 $0.54 $1.02

Northeast $0.11 $0.20 $0.33













Winter 
Video Examples

Co-Brand E-Blast 
Example



Custom Articles

High Impact Rich MediaDisplay E-Blast





Navigator by INK 
Social Posts

Print examples

Microsite examples

Partnership comes 
with a 1:1 media 

match, delivering 
$150K in added 
value exposure.








	Slide 1: PAID MEDIA UPDATE NOVEMBER 2023 BOARD MEETING
	Slide 2
	Slide 3: PAID PROGRAM OVERVIEW
	Slide 4: STRATEGIC FRAMEWORK
	Slide 5: Layered media approach
	Slide 6: SHOWCASING THE REAL UNREAL
	Slide 7: SEASONAL FLIGHTING FY23 SPRING/SUMMER + FY24 ALL SEASONS
	Slide 8: FY23 SPRING/SUMMER  PAID CAMPAIGN RECAP
	Slide 9: CAMPAIGN OVERVIEW
	Slide 10: CREATIVE ROTATION
	Slide 11: PERFORMANCE OVERVIEW
	Slide 12: Video Performance
	Slide 13: MATADOR VIDEO
	Slide 14: Custom Content performance
	Slide 15: Rich Media performance
	Slide 16
	Slide 17: Social Performance
	Slide 18: Programmatic Performance
	Slide 19: Google search Performance
	Slide 20: FY24 ALL SEASONS  PAID CAMPAIGN OVERVIEW
	Slide 21: PROGRAM PARAMETERS
	Slide 22: MEDIA Planning insights
	Slide 23: Destination awareness  continues to grow yoy 
	Slide 24: Opportunity to reach audiences across media channels
	Slide 25: Paid media performance by market
	Slide 26: Lean into historical learnings
	Slide 27: Recommended media mix
	Slide 28: Paid MEDIA partners
	Slide 29: DEPLOYMENT OF FRESH WINTER CONTENT
	Slide 30: New Custom content partnership
	Slide 31: New rich media opportunities
	Slide 32: SUCCESSFUL INK GLOBAL  PARTNERSHIP CONTINUES
	Slide 33: Goals established to challenge
	Slide 34: Q&A
	Slide 35: THANK YOU

