


•

•

●

●

●

●

●

•

•

•

•



•

•

•

•

•

•



Awareness Partners:
• California Visitor Guide 
• The Trade Desk
• Matador
• YouTube
• Pandora
• AdTheorent
• Facebook/Instagram

Edu

Active Travel 
Intenders 

(Extended)

Consideration Partners:
• Pandora
• AdTheorent
• The Trade Desk
• Facebook/Instagram
• Google Display Network

Intent/Air Service Partners:
• Facebook/Instagram
• INK/United
• Google Search



71% 
VCR

0.90% 
CTR

0:25
AED

94.9K sessions campaign to-date, on track to deliver in 
full by the end of August.

Click to session ratio is high, indicating 
a qualified audience is being reached.

Unreal video content is producing quality engagement, demonstrated by 
a high completion rate (on par with FY23 (70%).
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